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Ace Hardware &
Garden

Beverage Plus
Foods

Burger King

C Crane Company

Eel River Brewing

Eel River
Hydroponics

Forbusco Lumber

Fortuna Chevron

Fortuna Ford
Motors

Fortuna Gas 4 Less

Gary Crivellos Cars

Hummel Tire &
Wheel

Building *utos
and and

Constructisn TransPortation

Kragen Auto Parts

L & M Renner

Les Schwab Tire
Center

McDonalds

Mercer Fraser

Northcoast
Horticulture
Supply

Peterson Tractor

Rays Food Place

Rite Aid

Rohnerville 76

Safeway

Village Sport &
Cycle

Walgreens

Food
and

Drugs

n 3rd Quarter 2ooe

3rd Quarter 2010

Restaurants General

and Consunrer

Hotels Goods

2009-10 2a1441

$621,950 $664,004

61 ,896 103, 129

610 497

$684,456 $767,630
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REVENUE CONNPARISON
Two Quarters - Fiscal Year To Date

Point-of-Sale

County Pool

State Pool

Gross Receipts

Less Triple Flip*
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Statewide Overview

Californiat allocation of local Btadley-

Butns tevenues for sales occuringJuly

through September werc 4.7o/o higher

than the third quarter of 2009 afterac-

counting anomalies were factoted out.

Higher fuel prices and usage, business

investrnent in new equipment and

technology, and solid gains in some

categodes of consumer goods and res-

taurants all contributed to the incease.

Receipts ftom food drugs, and con-

struction matedals were slighdy lo'wer

than last year's compadson quarter as

was the allocation from autos which

spiked dudng the "cash for clunkets"

program of ayearago.

The Sifcon Valley continues to lead the

recovery with gains 2/z tjmes higher

than fot Cahfomia as a whole. Coastal

region sales are genetally outpetform-
ing the inland areas.

The Sales Tax Picture at Mid-Year

The fust two quarters of 201.0-1.1. pro-

duced statewide receipts that are 4.2oh

higher than the fust two quarters of
2009-1,0 after accotxtting abertations

ate exduded. Howevet, the yeat-to-

date total ts still, 77 .2o/o lower than the

totals fot the fitst two quarters of pte-

recession 2006-07.

Genenlly, prognostications for the

remaining frscal, year ate mote upbeat

than those of a few months ago and

the fears of a double-dip tecession

have diminished. Stocks ar.e at a t\ /o

year high, pteliminary data on fouth
quaftet business and consumer spend-

ing is bettet than anticipated and the

recent tax-cuts and extension of un-

employment benefits is hoped to boost

the nation's economy by $850 billion.

In Califomia, the gro.nth in sales tax

will be geographically uneven and tem-

peted by high unemployrnenq mort-

gSge foreclosrres and fallout from the

state's budget deficit.

Vadous segments of the sales tax base

are projected as follows:

Auto s /Ttanspottation- Industry sales

feports were inflated by non-taxable

fleet putchases eadier in the ye r but

pent-up demand and easing credit

are now ptoducing solid consumer

demand and lrew optimism. Posi-

tive gains ate expected over the next

few quarters but not at pre-recession

growth rates.

Building/ C o n s truc tion- Un s old inven-

tories, riev/ tax exemptions fot energy

proiects and modest public spend-

ing translate into flat ot minimal tax

growth fot anothet yeat or more.

Business/Industry- Leaner and flush

with cash, businesses 
^re 

investing

heavily in new technology, software

and equipment. Sales tax guins v/ill

be agency and industry specific and

primady ftom suppliers of technol-

ogy and companies serving the health,

mining, petroleum and food indus-

tfies.

Food/Drugv some price increases

but competition will keep tax reverrues

ftom this segment gen eralby flat.

Fuel/Service Stations Speculation

on crude oil futures is resulting in price

increases that are expected to continue

to soar through spring.

Consumer GoodvStock market gains

Business Type

Automotive Supply Stores

Contractors

Drug Stores

ElectronicslAppliance Stores

GardenlAg ricultu ral Supplies

Grocery Stores Liquor

Hardware Stores

Lumber/Build i ng Materials

New Motor Vehicle Dealers

Petroleum ProdiEq uipment

Restaurants Beer And Wine

Restaurants No Alcohol

Service Stations

Used Automotive Dealers

WarehselFarm/Const. Eq uip.

TotalAll Accounts

County & State PoolAllocation

Gross Receipts

are reviving luxury buyers while "frv-
gality fatigue" is setting in for the rest

of us. Floliday spending was stronget

than expected for appad, sporting

goods, small electronics, and home

furnishings. Analysts 
^re 

skeptical

about sustainability but generally proi-

ect statewide Eovrth of 3.0o/o to 3 t/zo/o.

Restaurants/Hotelv Tourism and

business travel is on the increase but

price competition is expected to keep

gainr in sales tax revenue relatively

modest.
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19,789 14.6%

26,009 46,6Ya

17,033 2.1Ya

10,755 -5.1T0

22,284 29.7Y0

30,164 A.4Yo
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14,854 -2.6Ya
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52,273 6.0%
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$360,631 11.6%

43,681 25.4%

$4A4312 B.A%

County HdL State

Change Change

5.6Y0 3.7o/o

-12.3Yo -1,8%

0,9% -1.8%

4.6% 18.7%

213a/a 9.3To

-1.A% 1.1Yo

1,30/o -72,7%

-14.0% 4.70/o

-1.1a/o -1.7%

34.9Yo 12.04/o

42.Aa/o -0.6%

16,2% 5.3%

4.1a/o 12.2o/o

6.0% 9.4Ta

42.7Yo 5.20/o

3.5Ya 2.7o/o


