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Stations Tr

Ace Hardware &
Garden

Beverage Plus
Foods

Burger King

Eel River Brewing

Eel River
Hydroponics

Forbusco Lumber

Fortuna Chevron

Fortuna Feed &
Farm Supply

Fortuna Ford
Motors

Fortuna Gas 4 Less

Hummel Tire &
Wheel

Kragen Auto Parts

L & M Renner

Les Schwab Tire
Center

McDonalds

Northcoast
Horticulture
Supply

Peterson Tractor

Rays Food Place

Rite Aid

Rohnerville 76

Safeway

Scottys Cutters
Edge

Unocal 76

Village Sport &
Cycle

Walgreens

REvgXUE COMPARISON
One Quarter - Fiscal Year To Date

2010-11 2011-12

Point-of-Sale $303,-172 $339,213

County Pool 59,770 37,381

State Pool 175 (200)

Gross Receipts $363,318 $376'394

Less Triple Flip* S(90,829) $(94'098)

*Reimbursed rt'om cotmn, compensation fimd
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Statewide Results

California's local sales and use tax rev-

enues for sales occurringApril through

June 201.1 were 9.4oh higher than

the same quarter of 2010 after pay-

ment abetrations were temoved. This
matks the sixth consecutive quarter of
gowth since the recovery began.

Higher fuel prices accounted for much
of the statewide increase. Easing con-

sumer credit, sales incentives and pent
up demand led to gains in new auto

sales while consumers also showed

signs of spending more fteely in spe-

cialty stores, home furrushings, apparel

categories, jewelry and restaurants.

Electronics sales in the Bay Area
sharply outpaced statewide results and

highlighted the continued strength

of tech-odented business in that re-

gon. Stimulus funded infrastructure

proiects produced temporary gains in

sales tax on concrete, asphalt and ag.

gtegates but are expected to wane later

in the year as funding is depleted.

Increased airport tn{fi,c and auto rent-
als suggest that ftavel and leisure sales

are in a recovery mode.

Fuel Prices Boosting Receipts
Second quarter fuel sales represented

38o/o of the total statewide sales tax in-

crease. Caltfomia consumers paid an

aver^ge of $3.94 per gallon the week

of September L2rh, 94 cents higher

than the same period of 2010, but be-

low the all-ume high of $4.59 in 2008.

Crude oil prices, which account for
about 857o of gasoline price variabil-

ity, were $90.21 abatel in September

2011 versus $141.06 in the summer of
2008.

Although furure gas prices are expecr-

ed to decline from this year's hrghs, in-
creased exports of U.S. refinery output
to other countrjes are expected to keep

pdces here at elevated levels.

Growth in the Hourglass Economy
The good news is that the economy is

in recovery, the bad news is this may be

as good as itgets according to a recent
International Monetary Fund report

which highlights probiems caused by a

shift to an hourglass economy.

This tJpe of economy ts characteized
lry alatge and expanding group at the

top with high skills and high incomes

offset by an expanding group at the

bottom with low skills and low pay The
middle levels traditionally composed

of skilled or semi-manual workers in
good paying jobs continue to decline,

giving the occupational income profi.le

of the economy its distinctive shape.

The 2010 Census revealed that most
Americans' rnflation-adjusted incomes

wete eithet stagnate or in decline with
the proportion of people living in
poyerty no'w at 1,5.3o/o whi,e 24oh of
the nation's wealth is concentrated in
the top 1/10t1], of one percent.

Consumer spending has historically ac-

counted for70o o oF economic output
and with the wealthiest 5o/o of Ameri-
cans nov/ accounting for 37o/o of all,

consumer spending, retailers are bifur-
caung ther marketing srateg'ies into
sales of high end and low end goods

while reducing offerings for the disap-

pearing middle class. Economists say

Business Type

Auto Repair Shops

Automotive Supply Stores

Drug Stores

Eleckonics/Appliance Stores

Garden/Agricultural Supplies

Grocery Stores Liquor

Hardware Stores

Lumber/Building Materials

New Motor Vehicle Dealers

Petroleum Prod/Equipment

Restaurants Beer And Wine

Restaurants Llquor

Restaurants No Alcohol

Service Stations

Warehse/Farm/Const. Equip,

Total All Accounts

County & State Pool Allocation

Gross Receipts

the dependency on just a small portion
of the population for increased spend-

ing limits future growth potential and

fosters mote boom and bust cycles.

This is because the wealthy splurge and

speculate when their savings are doing
well and quickly cut back when the

vaiue of their assets tumbie. Analysts

further argue that this lack of growth
potential is why major corporadons

are sitting on record profits and not
rnvesting in more employees.

$4,000

$3,000

$2,000

$1,000

$0
Q2

08

Q2

09

Q2

10

'lrt
11

--w

Fortuna County California

Fortuna

Q2'11 Change

7,414 -20,4Y0

19,419 17.4Yo

17,549 3,9%

10,417 -9.40/o

25,968 -3.6o/o

28,394 1.20/o
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15.162 -1.A%

6,93B 53.7%

17,795 '16.9%

55,186 31,8Yo

_ CONFIDENTIAL _

$339,213 11.8%

37,18',t .38.0%

$376,394 3.6%

County HdL State

Change Change

10,9% 3.2Yo

-6,70/o

31%

2.3Y0

6.9%

3.6Yo

9.7Y0

4.30/o

32.00/o

-5,50k

17 .2o/o

4.8Y0

6.5o/o

2.60/o

4.40/o

I EO/t.J /o

2.6Y0

13%

9.8%

43.2o/o

a Eol

31.0o/"

4.90/o -1.3%

10.80/o 8.70/o

17.70/o 6.8%

6.9% 10.1%


