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Three Quarters - Fiscal Year To Date

2010-11 2011.'t2

Point.of.Sale $985,682 $1,028.3 l3

County Pool 141,195 1t6,752

State Pool 541 169

Gross Receipts 51,127,417 $1,145,235

Less Triple Flip* $(281.S54) $(286,309)

aRe i ntbursed fron count, contpensat iotl.fund
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Food

and
Drugs

tl
Restaurants General

and Consumer
Hotels Goods

Ace Hardware

Beverage Plus
Foods

Burger King

C Crane Company

Dollar Tree

Eel River Brewing

Forbusco Lumber

Fortuna Ford Motors

Fortuna Gas 4 Less

Gary Crivellos Cars

HummelTire &
Wheel

Kragen Auto Parls

L & M Renner

Les Schwab Tire
Center

McDonalds

Mercer Fraser

Northcoast
Horticulture
Supply

Peterson Tractor

Rays Food Place

Rite Aid

Rohnerville 76

Safeway

Unocal 76

Village Sport &
Cycle

Walgreens
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California Overall

Retail sales in the final quarter of
2011, excludrng onetime reporting
abetrations, were up 7.870 com-
pated to the same pedod n 2010.

Strong 4th quarter sales brought
statewide calendar year 2011 within
7.250/o of the pre-recession peak

reached in 2006. At their 2009 low
pornt, retail sales were 18.60zo below
their 2006 highs.
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To close the remaining gap, annual
retail sales need to grow by $40.5
billion, a daunting task with high
unemployment and rveak hous-
tng markets sull hrndering growth.
Retail sales have risen on strong
demand for new autos, increased

consumer spendurg, significant use

ta-r receipts from alternarite energy

projects and federal strmulus fund-
ed inftastructure projects. Howev-
er, rising fuel costs and continued
economic uncertainties are expect-
ed to slow the rate of growth rn the
second half of this year.

Retailers downsizing ... creating
new opportunities and challenges

A recent sur\-ey concluded that
53o,io of the U.S. population has

made an online purchase and that
7o/o of all retail sales are now done
over the Internet. lfith mobile and
tablet shopping capabilities makrng
online purchases ever easier, Inter-
net market share is expected to hit
9o/ob,v 201,6.

The ease of online research has

sharpened pnce compettaon and
bdck and mottar retailers arc racing
to accoffrmodate the new consum-
er patterns b1'focusing on enhanc-
ing the shopping experience. Thrs
includes the der.'elopment of more
inumate shopping environments.
use of social media to reach bu1-
ers, higher levels of customer ser-

r.ice, specialized merchandise that
cannot be purchased elsewhere and
expandrng the selection of goods
offered with in-store kiosks supple-
mented with timelv delivenes.

To cut overhead and compete on
ptice, more retailers are going ro
the "endless aisle" concept of sell-
ing items not actually in the store.

Thrs allows the retailer to increase

product variefi'in a smaller space.

Almost every major retailer has

plans for either downsrzrng the
footpffrt of new stores or subleas-

tng space in exrsting stores.

On the plus side, thrs trend allows
entrance tnto retail markets too

small for large format stores to be
feasible. Less popuious cornmu-
nities could find their retail bases

growing with new compact stores
offedng the same or more mer-
chandise as ther larger counter-
parts. Communitres with substan-

tial extsting retail could see new
challenges rn filling vacated space

rvhile also keeprng up with the need
for more miitrng shopping enu-
fonments.
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Fortuna County California

Business Type

Auto Repair Shops

Automotive Supply Stores

Drug Stores

Electronics/Appliance Stores

Garden/Ag ricultural Supplies

Grocery Stores Liquor

Hardware Stores

Lumber/Building Materials

Petroleum Prod/Equipment

Restaurants Beer And Wine

Restaurants Liquor

Restaurants No Alcohol

Service Stations

Used Automotive Dealers

Warehse/Farm/Const. Equip.

Total All Accounts

County & State Pool Allocation

Gross Receipts

Fortuna

Q4'11 Change

8,074 -3.0%

20,618 1 3,6%

- CONFIDENTIAL -
13,097 -7 .9%

14,B1B -2.8%

35,541 2.8%

- CONFIDENTIAL _

- CONFIDENTIAL -
_ CONFIDENTIAL -
15,356 2.4%

7 ,364 31.00/0

16,49B 20.8%

42,788 0.20k

21397 -11.4%

_ CONFIDENTIAL _

$329,968 2.6Y0

39,469 3.6%

$369,438 2.7%

County HdL State

Change Change

-3.8% 6.0%

7.0Yo 4.2%

B.SY| 8.0%

-0.9% 4.0%

2.10/0 9,6%

73% -1.2%

6.40/o 6.1Yo

13.00 8.20k

15.8% 31 .}Yo

4.4o/o -0.4%

9.3% 9.9%

3.0Yo 7.3o/o

-5.8o/o 14,7ok

9.0% 11.8Yo

21.30/0 22.9%

2.2% 7,8Y0


